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ABSTRACT

Tempe is known as one of the superior products afaly. Hence, the development of micro- scale Tempe
entrepreneurs is less visible. This study is tryimgliscover the perception of micro-scale Tempeepneneurs’profit that
are affected by the business objectives that affegit performance. This research was conducteddiyg qualitative
approach. Data were collected by using the intert®the micro-scale Tempe entrepreneurs in Malahg. informants
are selected by using snowball sampling technighe. findings in this study are the perception o€nmiscale Tempe
entrepreneurs is divided into two which are thecpption related to the world and the hereafter. fliffdlment of these
perceptions requires business continuity continlyoss that earnings continue to be generated. &tlabridly affairs,
they want the profits that can be used to meeth@stds. When basic needs are met, accordingitaribeme are gains
that can be used for investments into other busesesAs for the affairs of the hereafter, they juant to have a business
that makes able to worship in peace, and afteitallas nominally want the profits that can be usedontinue to charity.
Related to the calculation of earnings, they juahiro get high profits that will go into the cdmion of cost of sold

goods.
KEYWORDS: Perception of Profit, Business Objectives, Micr@8dusiness
INTRODUCTION

Malang is an area that is pretty much known of hgvifempe industry. Data from the Department of
Cooperatives and SMEs in 2015 shows that thereispE entrepreneurs in all districts in Malang. éithh a large part
of them can survive in a less stable economic ¢mmdi, but this does not create micro-scale busitede confident to
increase its business volume. They seem satisfigdtiae volume of the same business, as theresiptinsuit of wealth or

advantages are many.

Tempe entrepreneurs in Malang are able to develmpsmess, especially a lot of tourists that irgeie buying
the processed soybean as one typical souvenirsatsfig. Yet, for micro entrepreneurs, a golden ofppity to maximize
the potential of the market has not been conneptederly. Some training has been held by the gawent, mainly
through the use villages to provide training to penentrepreneurs, but the results are less tham#xmum. Tempe
entrepreneurs still run the business as beford, lzes did not want to develop the business. Theyeha passion that is
easily broken when the results are not in line véipectations. In addition, they are also easilingi discounts to
customers. The sales volume is still small and tloes make them feel pity with the merchandise wihéngiven free of
charge to the customer. They also often lower prigben there is still unsold merchandise. It isriespive that they

seemed to not care about the big profits to beirdda
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Reijonen (2008: 617) says that there are two wayseasuring success for micro and small busindsassd on
the existence of interest, namely financial and-fiosancial objectives. The second goal is linkedhe inner satisfaction
of businessmen. Satisfaction which is materialigfioancial) or the inner satisfaction (non-finaaigi Therefore,
researchers wanted to know the perception of Teampreepreneurs related to the operating profit. Thsyally combine
family and business finances, and have no finanaabrds. However, they certainly have their owmspective in

knowing the business to generate profits or not.
RESEARCH METHODS

This study uses a qualitative approach and phenology in order to produce in-depth informatiorateld to the
research topic. Johnson and Christensen (2004:\8ft¥ that the study describes the phenomenolégpmsciousness
and experience of a phenomenon. Based on whatéslesl by Creswell (2007: 59-60), the type usqzhenomenological
transcedental / psycological, where researchersldeed a structural description of the experierfcetloers, so that the
researchers did not focus on the interpretationthef researcher, but rather on a description of ekgerience of
participants. This research wants to present phenamn how the micro-scale business assumes thah#dve gained an

advantage over the business.

The research data was taken by using interviewadarticro-scale Tempe entrepreneurs in Malang. Eurtbre,
recording interviews will be transcribed into wordgranscript enables researchers to search foméxt important
revelation marked and registered. List significstatement will help researchers to formulate tleerih of the data. Then
described the theme of the data will be fundamesttatacteristic common experience or experienceihfoymants. The
results of this description will be confirmed t@timformant to ascertain the truth of what was wagat by the researchers

based on the interviews results.

There are two early informants in this study tisaiMis. Sun and Mr. Pur. Ms. Sun is a former produsgenicro-
scale Tempe entrepreneurs who live in one of tdestrial centers in Malang. She decided to switalfgssions from
Tempe producers who run more than 15 years as peteand tofu trader. She was one micro-scale Tempepreneurs
and successful small-scale. She is also one aht® wanted businesswomen, but often refused whéted to work for

the larger business income. Throughout the courkerdbusiness, Ms. Sun has never had financiakdsc

Mr. Pur is one of Tempe entrepreneurs in Tempestidl centers in Malang, in contrast with Ms. Stie is
anew micro-scale Tempe entrepreneurs for 5 yeanrining Tempe business, but has financial recdddgshad quit the

profession as tempeh producers, but ultimatelyddetto run the profession today.

Information from both informants later developedi dorwarded to the next informant till the answer fhis
experiment has been given. Differences in life lgagknd and experience in the financial statemerdsldvgive a

different picture of the informant.

DISCUSSIONS
Profit for the Entrepreneur’s Perception who are Daminated by Financial Goals

Ms. Sun hopes to be able to meet the needs of Ihense her siblings when choosing to become Tempe
entrepreneur. She felt to have money every dayuiofbod for her family, no need to wait one montheamnployees.
Micro-scale tempe entrepreneurs is only hope iftéimepe business undertaken will enable them to the@tdaily needs,

both for herself or her family This is similar toetone found by Benz (2006: 32), where people becamtrepreneurs for
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profit obtained. Ms. Khasanah further explaineth& earnings (gain) seen from the additional maneyand, which is

obtained from the business carried on. Tangibléitasoraised by Mrs. Khasanah as follows.

“If 1 get the profit means that | could purchase g8oybeans, the wood, the leave and the yeasnhAll,il spend
about 30 thousand rupiah. It islikely more thattBOusand rupiah, then, the result is about 50,04918. The
profit is used to fulfill daily food with my kids “

Speaking of income, thr first thing thought by M&asanah is using money from the sale to buy tsinbas
capital, and the rest can be used to eat is thiit.pricome here means additional property ownedHsy businessman,
although direct income earned is often used forlroests. The existence of an ability to buy foodnfrthe additional
wealth is a manifestation of proprietary theory wehandividual’s business income felt when there adeéitional assets
(wealth).

Sprague in Godfrey (2010: 258) stated that the &ipoirpose of business is to increase the wealthcodased
ownership. The increase in ownership is realizednbyeasing wealth, which means it generates atprdécording to
Godfrey (2010: 258) in the proprietary theory, tbencept of profit is to increase net wealth in exuye of
"entrepreneurship”. Earnings reflect the additiomahlth generated by Tempe businesses. The psafitangible that is
meant to increase the wealth of the owner. Whenarags have no liability (debt) then the ownersbfghe employer is

equal to its assets.

The net profit would increase the wealth of owriara period of business operations. While the leddreduce
the share of ownership, which means reducing thativef the owner. In accordance proprietary thethigy will feel
when there is an additional income for the ownethef property, for example, increasing the amotdnnoney? When
there are products that are not sold then theyaféess. Though the accounting they may still b&ingaa profit, even if
there is a product that has not sold. Less ddtaisnessman in calculating the Overherad Plant(B&4#) caused this to

happen. For them, as long as there is turnovestlhtiave money left over, it means they havedipr

Entrepreneurs who only wished to be able to memttsic needs usually do not worry if it does iadetinto
account overhead costs. Tempe micro entreprenauvkaiang will see market prices in general, or riesult of sharing
information with fellow entrepreneurs, to determthe selling price. In fact, if employers want BO&efully calculate
the money saved can be increased, because theytodtew how much the cost of product sales, whiltimately is to

determine the selling price that is appropriatetfieir own products.

Mr. Sinar said if necessary estimated profit taob&ined in order to pay debts. Debt position lieededuction
from profits, or reduces the wealth of the entrapte. Therefore, because employers realize if i © a liability, then
even reduce profits, debt payments remain to bee.dDebt payments made to appease hearts becaudepandents
burden to others. Debt is indeed a promise that eipaid, has been mentioned several verses iQuhian that the debt
should be paid as in Al-Nisa verse 11 and 12, whtegedebt is something that should take precedsnpaid before the

distribution of fortune. This justifies the impomntze of debt repayment.

Once entrepreneurs can meet their basic needstoanket its obligations then the remaining monel beé
saved. They will use these savings in case if thege need of business or family needs that mushéeimmediately.
However, not always the savings used to keep wat¥ings can also be used as a form of savinggeb@feesting in

similar businesses or other businesses.
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Mr. Nito uses these savings to invest in other iesses that are more promising returns. He rasdlytesmpe
cheaply, if tempe is not in demand then will beyobed as a mixture of other products that can be sothe next few
days. Such entrepreneurs pay more attention tmpleeating profit generated; therefore, a more bEtaaccount the
overhead costs (BOP).

Plant overhead costs (BOP), such as indirect adgtsoduction of the product, beyond the cost @f materials
and production costs. Examples of the BOP are tisé af electricity, yeast, the depreciation of @quént, and so forth.
Employers who want to get high returns usually take account of their BOP. BOP here is a busireegzense, or
commonly referred to as operating expenses. Acogrtti (De Mel, et al, 2009: 19), profits can bersfem the reported

profits directly, such as subtracting the reverars expenses.

Although it is to have a domino effect to the mankece in determining the price, some employeessiill more
detail in the calculation of production costs. Fgkmad for example, which decide to replace firefael into gas fuel.
Pak Sakmad do after he takes into account the asecprice compared to firewood and gas purchaés attion is done

by separating the fuel-owned business with housishohaking it easy to determine what the most fadoié fuel.

Employers are trying to get a stable and sufficinobme to be able to survive, to be able to patsjdo invest,
and so forth. Profits are material are also neddefdurchase capital in order to maintain businesstiguity (going
concern). The survival of the business is indeegl @inthe assumptions in accounting where the coynpas founded
with the intent to not liquidated (dissolved) irethear term, but the company is expected to comtiowperate (exist) in
the time period is not limited (Hery, 2010: 152).

Various kinds of methods are used to continue mnmiie business. Mr. Sinar said he will sell cheepgoods,
so that the customer resells it easily. As if tlextnanother, enables sellers to sell productsyritst out this is one
marketing strategy. Pak Sinar hopea there will lseentustomers who take their products becausesif so the profits
also increasing and remains stable. Mr. Sanars@slide that, lightening the hands of Mr. Sanaprioviding merchandise
for the ease of paying the middlemen turned outtet@oupled with a desire to get a lot of customB8sne Tempe micro
scale entrepreneurs do have a high degree of yoi@lthe customers, so that they remain loyal. @ust loyalty is an
important part of a trading activity, so that thesimess continues to run, and they became a steealye. This suggests a
financial motive.

The financial motive is a manifestation of the grimto force of the theory of psychological egoistachel
(2004), in which self-interest motivates any actidarious sales and production strategy turnedtowo micro-scale
Tempe entrepreneurs in order to gain the advargadecould continue to maintain the business. Messsuch as mixing
soybean with the basic ingredients for cheapeepiialso made employers to increase profits. Quial slightly lowered
only in order to earn more profits. Selfishnessyth@pear in this case.Even so, employers stilbtiaiy products to

consumer tastes so that their products remainrimedd, even if the quality is lowered.
Profit Perception for the Entrepreneur Which is Dominated by Non Financial Effect of Interest

Though Mr. Purnomo has a financial records relédeus business, he has another motive behind mgnhémpe
businesses. For Mr. Purnomo, it is not just finahgain that made him survive in the tempeh inqugireating closeness
with God also grown. He was unsure if the fortuheady set up, and every effort must benefit. Ithisrefore not

surprising that some entrepreneurs in Malang teahpays trying to put the interests of God, suckirasly prayer and the
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congregation, to pay zakat, alms, prayer in thethasd of the night, and so forth.
Their efforts closer with God are experienced by Rlirnomo.

"... We sell in the market, we can sell as muclp@ssible. Just be sure that in the market, we mustequite
early, too late even before the dawn prayer, yaidifficult.. Thus, our time is limited, so we wai pray first, then,

leavingafter dawn. ... "

Mr. Purnomo when encountered by the researchergaing to do dhuhur prayer, he does look a religidde
stops all activities, including serving guests, whie call to prayer has reverberated. Efforts tospe prayer in

congregation in the mosque are a manifestationucdtA\l-Jumu'ah paragraph 10 below.

"If it had been accomplished shala, then speadtahewearth, and seeks the gift of God and remesrBed a lot

that you prosper"

The verse indicates God's command to man to balatager and work. When humans carry out their daigyer
should be in accordance with the rules of God, Iso when work must also comply with the rules ofahl When

executed according to the rule of God, then théliegum is reached and the ritual activity of solcigical activity.

Besides his intention to have a peaceful heartstioagly believed if God will expedite efforts fblis servants
who fear Him and want to try. Trying to balanceatiginships with God and with our fellow human being also seen
from what is done by Mrs. Febby. He hopes to alwagscharitable. He believed if God is Just, whoagfsvgives his
servants in times of need.

Ms. Suntiani also experienced similar things. Cotitipea among employers in the area of its busingbih is
often solved by magic war, made her to continuan¢oease faith. In order not participate shirk; sbatinued to assure
themselves if only God, who controls the productguccess of the business, it's not magic. It wasolin magic
associated with black magic. At this time, she duashave to worry if the product will be damagbdcause it involves
God in her efforts. He always asks to keep awaltey 0 wake up at night, in order to check the ¢ of Tempe is
being produced, so the fit and quality is assupdthough she keeps on being awake, she claimedc tabte to enjoy a
good night's sleep rhythm.

The manifestation of non-financial objectives rethhon- spiritual affairs is attachment to God. iBess owners
can set the time of worship in accordance withrties, so they can join prayer in congregatiorhim tosque. Basically,
they have indeed believed if fortune already setamul every effort must benefit. Therefore, empiseyesually do not
really care how much profit will be obtained, besauhe task they are just trying. As far as posdibéy manage their
businesses, according their experience. Determimaif income was adjusted with the knowledge thay tgot before,

though some employers still view other employerdatermining the selling price of products.
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The Formulation of the Concept
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Figure 1

Perception profit for micro-scale Tempe entrepreisemeans the way they observed that the effortrhade a
profit. Based on the results of the study, it isrfd that there are two perceptions of profit, thecpption associated with
worldly affairs and matters related to the afterlifn accordance with the context, perceptionstedléo earthly things
done as a self-defense in the world. Employers hbaeefforts that the Tempe can run continuoustythe daily needs
are met. Daily needs are related to the fulfillmehthe meal (food). Employers are not usually i®@ng the business
expenses, they feel a profit only when there igxgess of money after a turnover. This money kitectly used to meet

daily needs.

After the daily needs are easily met, micro engapurs who have big dreams often related businesgext a
higher profit of tempe-run businesses. This prefit be invested for other business that is morengising returns. The
desire for investment into other areas, even fggdi things, make employers tends to take into watcthe operating

expenses in more detail. They just find it at dipwhen it can save to invest.

Not only related to worldly affairs are more immed "materialistic”, to pursue happiness in theefiger, they
need the money. Profits from the business are ¢éagpdo make their Tempe quiet in conducting worsfitpey so can set
the time of worship in accordance with the rulesGaid, because they were in control of their owon$f Employers
became quiet worship as they believe that if thiufee already set up, and every effort will ceftalvenefit. Thus, as long

as they want to try.

Furthermore, they continue this Tempe businesstivithexpectation that profits from the businesshmnsed for
charity. They just could feel that profit if theyoud give charity, because it means the existingaathges of the
fulfillment of their needs and desires. They alstidve if God will meet all the necessities of Jites long as they want to
balance business and prayers. This makes them injodempe businesses, because they can maintaibalhace of

relationships with fellow human beings (worldly)darelationship with God (Hereafter), through thiguty.

Various kinds of perception above in reference ie big point of perception returns to owners of nogcale
tempe, that they want to get the advantage of tenial (money) continuously. This profit will beed to meet the needs

of the world and the hereafter. Perception profisvadjusted to their respective destinations. Eyapéy who want to earn
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a lot of profit, will be detailed in calculating eéhcost of production, although it does not have fthancial records.
Employers who do not have a high profit target) W modest in calculating the profits, if the gbalk been achieved,

they have earned a profit.
CONCLUSIONS

Basically, micro-scaletempe entrepreneurs in Malargect that the business can continue to run ¢goin
concern), to be run at a profit that can be usethéet the goals of each. Materialistic goals (faial) achieved for
worldly affairs and hereafter. Employers, who w#mtearn a lot of profit, will be detailed in calatihg the cost of
production. Employers like this hoping to satisfg tworldly desires to invest continuously, and atam meet akhiratnya
affairs that can continuously charity. However, é®phat will arise after the fulfillment of basieeds, both dunawi and
the hereafter. To meet basic needs, employers lysi@inot itemize the business expenses so thaeifgoal has been
achieved, they felt they had to get profits. Whergathe science of accounting, they are not neciggoing to make a
profit.

Preferably, the micro-scale Tempe entrepreneukdalang are given education on how to calculateiprohis is
necessary so that they can determine their owinggrices so that large and small profits can eemnined without
having to look at the market price. Future studibeuld broaden the field of research, to microegmagneurs in other
fields, such as agriculture, trade, and so forthufe researchers can also see the industrialrdeesides Tempe that has

been characterizedto be the icon of the City ofdvig] for example, craft businesses.
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